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29 June 2020 

 

Difficult conditions but reasons for positivity for the serviced 

apartments sector 

 

Covid-19 has had a significant impact on the serviced apartment sector and wider hotels 

industry. While overall sentiment in the serviced apartment sector has dropped since our 

last survey in November 2019, as a result of the disruption caused by Covid-19, the 

recovery outlook remains encouraging, according to the latest Association of Serviced 

Apartment Providers (ASAP)/Savills sentiment survey. Over half (53.8%) of respondents 

expect occupancy rates to reach pre-Covid levels during 2021, and nine out of 10 (87.2%) 

respondents believe serviced apartments are better positioned to recover from Covid-19 

compared to the wider hotel industry. 

 

Josh Arnold, commercial research analyst at Savills, comments: “The serviced apartment 

sector is well placed to alleviate some of the concerns the public may have when staying 

away from home. While social distancing measures have been reduced, the mood among 

the public is still one of caution. The configuration of serviced apartments, with better self-

containment which supports social distancing and guest safety, will ease some of these 

worries.”     

 

Further highlights from the survey include: 

• 22% of respondents mentioned professional cleaning and higher hygiene 

standards in serviced apartments being a reason to support a stronger recovery. 

Other key reasons include contactless check-in and therefore minimal contact 

with staff, more space than in traditional hotels as well as better working-from-

home facilities for corporate guests.  

 

• Some operators also suggested the longer average length stay will help drive 

higher occupancy levels as we move through the recovery period.  Respondents 

stated that average length of stay in serviced apartments currently stands at 26.8 

nights, driven largely by longer-length corporate guests. However, operators are 

expecting guest profile to diversify over the next 12 months, with 25.0% of 

respondents stating the bulk of demand will be split equally between 
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leisure/corporate guests, and a further 15.4% of respondents projecting the bulk 

of demand will come from leisure guests 

  

• In terms of outlook, as expected, wider economic conditions and international 

travel restrictions are deemed to be by far the greatest challenges for operators, 

with 90.4% and 88.5% of respondents respectively citing these as challenges to 

their business over the next three years. Enforced social distancing (69.2%) and 

corporate travel budgets (55.8%) were also listed as key concerns following the 

Covid-19 crisis. 

  

• Interestingly, a far greater proportion of respondents placed a higher importance 

on online portals in terms of marketing and reviews compared to our November 

2019 survey – 61.5% of respondents listed social media as being either ‘very’ or 

‘extremely’ important for marketing and feedback, up from 51.2% in the previous 

survey. In addition, 78.8% of respondents stated that online reviews (through 

OTA’s, Google, TripAdvisor) were either very or extremely important, which 

suggests that operators’ online profiles could support their recovery of over the 

next 12 months or so. 

 

James Foice, ASAP CEO, adds: "Respondents to the survey have been realistic but still 

remain optimistic about recovery, which is most heartening to hear. 

  

"Across the whole hospitality sector, we are seeing how essential COVID-readiness is 

going to be for recovery. The response we've had from both operators and travel buyers 

to our own Stay with Confidence Promise, which forms part of independently-assessed 

accreditation, only reinforces this.  

  

"All told, the serviced apartment sector is ideally poised to recover faster than many other 

sectors, thanks to its flexible and self-contained accommodation. Adding accreditation and 

enhanced cleaning standards means operators are offering maximum reassurance about 

standards, making them very well-placed to bounce back."   

 

-ends- 

 

For further information, please contact: 

Marie Hickey, Savills research    Tel: 020 3320 8288 
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Josh Arnold, Savills research    Tel: 020 7299 3043 

James Bradley, Savills Hotels    Tel: 020 7409 8771 

Kuldeep Mehmi, Savills press office   Tel: 020 7409 8916 


