
Ascott Steps Up Global Digital Ecosystem Transformation with World’s First Serviced 

Residence Rewards Programme  

 

Returning guests will have full flexibility in earning and redeeming points for the first time with roll-out 

of Ascott Star Rewards 

 

London, 26th April 2019 -- The Ascott Limited, CapitaLand’s wholly owned lodging business unit, 

has launched a new loyalty programme as part of its ongoing global digital transformation efforts. 

Ascott Star Rewards (ASR) is the first scheme in the serviced residence industry to offer unlimited 

points earning, no blackout dates and no minimum points required for redemption. 

 

Ascott Star Rewards will offer rewards to loyal customers across the globe, in the form of discounts 

and special seasonal offers. Membership for ASR is free and guests can earn loyalty points for each 

overnight stay booked at participating properties. The programme will use a four-tiered membership 

approach, based on the guest’s accumulated spending during the qualifying period, ranging from 

Classic tier to Platinum. Guests must book directly through the Ascott website to earn points and can 

view their points and rewards available through their own personal online dashboard. 

 

There will be instant and cumulative rewards available, including birthday discounts, seasonal offers 

and welcome gifts, with full and partial redemptions offering added flexibility. The earn rate 

percentages, which increase depending on the tier level, is competitive compared to industry 

standards, with guests still eligible to earn points on promotional room rates and partial redemptions.   

 

During the first roll-out, 25 countries will be participating in the programme, including Citadines 

Apart'hotel, Ascott The Residence, lyf, The Crest Collection and Somerset. 

 

To complement the launch of Ascott Star Rewards, Ascott has revamped its booking websites to enable 
members to access their rewards, redemptions, booking history and. It has also enhanced members’ 
online experience by streamlining its room booking process from six to three steps. 
 

As part of its transformational journey to digitalise its business from the core, Ascott is upgrading to a 

cloud Property Management System. It will allow Ascott to seamlessly interface with new systems as it 

scales its business, and to consolidate guest and reservation data across all properties.  

 

Ascott has also introduced service robots in China to perform a suite of tasks including providing 

concierge services, leading guests to their rooms or facilities at the property, delivering clean laundry 

and packages, and providing refilling room supplies. This has alloied Ascott staff to spend more time 

to interact with guests. Ascott also offers the use of self check-in kiosk with facial recognition at Ascott 

Orchard Singapore, which has reduced check-in time for guests from five minutes at the front office to 

two minutes at the kiosk. Ascott is the first serviced residence company to adopt the self check-in 

kiosks with facial recognition, with plans to roll them out to its properties around the world. 

 

Kevin Goh, Ascott’s Chief Executive Officer adds: “Ascott has grown its global portfolio at a compound 

annual growth rate of 32% over the past four years. 2018 was a record year with the addition of over 

30,000 units, extending our footprint to over 170 cities across more than 30 countries. As we continue 

to grow our asset-light business model through management contracts and franchise deals to achieve 

Ascott’s target of 160,000 units globally by 2023, the ability to expand and multiply efficiently is 

paramount. Technology is therefore a critical enabler to succour this rapid expansion and boost our 

multiple revenue streams.” 

 

Mr Goh added: “To augment the growth of Ascott’s lodging brands, which now stands at 13, we have 

to be smarter about the sales and distribution of these various brands to ensure we deliver the right 

products for our guests.” 



 

Mr Alfred Ong, Ascott’s Head of Global Operations, said: “Ascott already has a strong sales team 

globally that generates more than 50% of our revenue directly from corporates. We are rolling out Ascott 

Star Rewards to drive more direct bookings on our websites and reduce our cost of sales. We aim to 

increase our brand websites’ share of online revenue to 40-50% of total online revenue by 2021..” 

 

To celebrate the launch of Ascott Star Rewards, members will receive 3,000 bonus points upon sign-

up via Ascott’s brand websites. Members can enjoy up to 40% off Best Flexible Rates for bookings 

made from 15 May to 31 July 2019 and earn double points on these bookings. Existing Ascott Online 

Advantage members who will be automatically upgraded to Ascott Star Rewards will enjoy a tier match 

based on their spending with Ascott in 2018 and receive 5,000 bonus points upon their first completed 

stay from now till 31 December 2019. 

 

Further information and details is available at https://www.the-ascott.com/en/member/benefits.html  

 

About The Ascott Limited 

  

The Ascott Limited is a Singapore company that has grown to be one of the leading international lodging 

owner-operators. It has more than 58,000 operating units in key cities of the Americas, Asia Pacific, 

Europe, the Middle East and Africa, as well over 43,000 units which are under development, making a 

total of more than 101,000 units in 670 properties. 

  

The company’s serviced residence and hotel brands include Ascott, Citadines, Citadines Connect, 

Somerset, Quest, The Crest Collection, lyf, Préférence, Vertu, Harris, Fox, Yello and POP!. Ascott’s 

portfolio spans more than 170 cities across over 30 countries. 

  

Ascott, a wholly owned subsidiary of CapitaLand Limited, pioneered Asia Pacific's first international-

class serviced residence with the opening of The Ascott Singapore in 1984. Today, the company boasts 

over 30 years of industry track record and award-winning brands that enjoy recognition worldwide. 

  

Ascott’s achievements have been recognised internationally. Recent awards include DestinAsian 

Readers' Choice Awards 2019 for ‘Best Serviced Residence Brand’; World Travel Awards 2018 for 

'Leading Serviced Apartment Brand' in Asia, Europe and the Middle East; TTG China Travel Awards 

2018 for ‘Best Serviced Residence Operator in China’; Business Traveller Asia-Pacific Awards 2018 for 

‘Best Serviced Residence Brand’; Business Traveller UK Awards 2018 for ‘Best Serviced Apartment 

Company’ and Business Traveller China Awards 2018 for ‘Best Luxury Serviced Residence Brand’. For 

a full list of awards, please visit https://www.the-ascott.com/ascottlimited/awards.html. 

 

 

About CapitaLand Limited 

  

CapitaLand is one of Asia’s largest real estate companies. Headquartered and listed in Singapore, it is 

an owner and manager of a global portfolio worth over S$100 billion as at 31 December 2019, 

comprising integrated developments, shopping malls, lodging, offices, homes, real estate investment 

trusts (REITs) and funds. CapitaLand's market capitalisation is approximately S$13 billion as at 31 

December 2018. Present across more than 180 cities in over 30 countries, the Group focuses on 

Singapore and China as core markets, while it continues to expand in markets such as Vietnam, Europe 

and the U.S. 

  

CapitaLand’s competitive advantage is its significant asset base and extensive market network. 

Coupled with extensive design, development and operational capabilities, the Group develops and 

manages high-quality real estate products and services. It also has one of the largest investment 
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management businesses in Asia and a stable of five REITs listed in Singapore and Malaysia – 

CapitaLand Mall Trust, CapitaLand Commercial Trust, Ascott Residence Trust, CapitaLand Retail 

China Trust and CapitaLand Malaysia Mall Trust. 

  

Visit www.capitaland.com for more information. 
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