
 

 

AMBITIOUS EXPANSION PLANS UNVEILED BY LOCKE HOTELS 

New leadership team reveals brand motivation 

 

Design-led pioneer brand, Locke Hotels, has announced today (Monday, 4 March), plans to 

accelerate its European expansion with three landmark sites and a new senior team in place 

to drive ambitious growth. 

The next wave of developments includes prime spots in Lisbon, Portugal’s capital of cool, and 

global nomad’s hotspot, Berlin. The third location, in London’s vibrant Dalston 

neighbourhood, marks the brand’s fourth development in the city.   

With over £100million committed to the brands’ most recent property investment in Lisbon, 

the platform has big plans to expand rapidly over the next few years, anticipating an opening 

rate of four to six units per year from 2019. 

This brings the existing Locke pipeline and trading portfolio to 12 properties across the UK 

and Europe with four set to open in 2020 and a further five sites planned to open by 2022 

To strengthen the leadership team, Stephen McCall, former Chief Operating Officer for 

InterContinental Hotels Group (IHG) Europe has been appointed as CEO of the business. 

Nick Barton also joins as Chief Commercial Officer, from IHG, where he was CCO in both 

Greater China and AMEA. 

Both join Locke’s Creative Director and Chief Development Officer, Eric Jafari and his team to 

deliver the brand’s ambition to provide the global community with groundbreaking spaces 

that enhance their life experience away from home. 

Speaking today at the International Hotel Investment Forum in Berlin, Stephen McCall 

said: “The business is entering an exciting phase of growth with ambitious European 

expansion plans. The burgeoning tech and creative scenes in these cities, coupled with the 

high demand for co-working spaces match our vision to be an inspired second home for 

communities in every European gateway city. Today marks a new chapter in the Locke story 

as we continue to redefine the category and drive growth across the UK and Europe.” 



 

 

Locke creates communities within global communities. It aims to push the boundaries, 

offering an experience that connects a new tribe of travellers and locals through beautifully 

designed, socially immersive spaces and creative programming. By celebrating the character 

and social fabric of each locality, it’s an all-encompassing destination that delivers an 

experience that stimulates the mind, body and soul. 

The ambitious new Lisbon site, a 190,000 sq. ft former convent dating back to the 1600s, is 

scheduled to open in 2022. Honouring its history, it will be aptly named Locke de Convento 

de Santa Joanna. Berlin’s 96,000 sq. ft site is due to open the year before (2021) and is located 

on the banks of the River Spree, where it will be integrated into the iconic Berlin Wall.   

McCall continued: “We know that today’s travellers expect more and are focused on 

enhancing the lives of our guests. They want an experience that will lift their soul and enrich 

their life away from home, be that for one night, one week or a year. We were first to market 

with our concept and are setting a new standard in the industry - offering designed-led, 

studio living in vibrant locations while providing meaningful experiences, deeper connections 

and a sense of place in an increasingly lonely world.”  

Dublin, Europe’s digital hub, is part of the next string of developments with Ormond Locke 

in Ormond Quay, scheduled to open in 2020. It will be the first Locke property to open in the 

Republic of Ireland’s capital, comprising 160 studios and one-bedroom apartments as well 

as a bar, restaurant, gym, meeting rooms and co-working spaces. Beckett Locke in Dublin’s 

North Docks will follow the same year. Bermonds Locke at Tower Bridge and Locke at Broken 

Wharf are the additional London developments, planned for 2020.  

Locke Hotels is presenting at the International Hotel Investment Forum, Berlin 4-6 March 

2019.  

 


