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More hires revealed at Crowne Plaza and Staybridge Suites ‘double decker’ hotel in Manchester 

Four new recruits have joined Manchester’s first dual-branded hotel as its opening date edges 

closer.  

Christian Bendixen, Martin Sromek, Nathaniel Farrell and Paul Davies are all now on the payroll at 

the 19-storey Crowne Plaza and Staybridge Suites which will open to the public in early 2018.  

The building, containing 328-rooms, sits on Manchester’s bustling Oxford Road Corridor and is the 

city’s first ‘double pack’ concept hotel or ‘double decker’.  

Paul Davies has become Operations Manager of Staybridge Suites after joining from iQ Student 

Accommodation. 

Before that Paul spent three years in two IHG sister properties, the first year as Guest Relations 

Manager of the Crowne Plaza Manchester city centre and then two years as Hotel Manager of the 

Holiday Inn Express Manchester City Centre Arena. 

Nathaniel Farrell, who has spent four years as a chef in Copenhagen, is now Executive Head Chef at 

the dual-branded hotel and links up with the team following a spell at Mercure Manchester 

Piccadilly Hotel. Prior to this he was Executive Head Chef at the Abode Chester and Executive Sous 

Chef at Hilton Manchester Deansgate.  

Joining the Crowne Plaza as Food & Beverage Operations Manager from Holiday Inn Manchester City 

Centre is Martin Sromek, where he was Operations Manager. He previously worked at Grill on the 

Alley and Mercure Manchester Piccadilly.  

Christian Bendixen, from Denmark, has been named Rooms Operations Manager at the Crowne 

Plaza. He worked at Hilton Manchester Deansgate most recently and also enjoyed spells at the 

Radisson BLU Hotel Sea Plaza Dakar, Senegal and Radisson BLU Scandinavia Hotel Aarhus, Denmark.  

General Manager of Manchester’s first dual-branded hotel Andrew Fletcher said: “We very much 

believe we’ve made four fantastic appointments. 

“With the opening of the first dual-branded hotel under one roof in the north of England now 

imminent, we feel we are building a talented team that has solid foundations and a strong can-do 

attitude that will look after our guests well.” 

While the Crowne Plaza will contain 212-rooms over 11 floors, a 120-cover upscale restaurant, seven 

meeting rooms catering for over 200 delegates and a gym. Staybridge will have 116-rooms on the 

eight floors directly above and offer a warm, social and home-like environment through a mix of 

studio and one-bedroom suites. 

The dual-branded Crowne Plaza and Staybridge Suites - not something that has been offered to 

people staying in Manchester before - is situated on The Oxford Road Corridor, an innovation district 

running south from Manchester city centre that is home to 70,000 students and a workforce of 

60,000 people. 
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For more information or further interview opportunities, please call Roland Dransfield PR on 0161 

236 1122 or email alex.bell@rdpr.co.uk or caroline.aspinall@rdpr.co.uk  

About the client 

Crowne Plaza® Hotels and Resorts 

Part of the IHG global portfolio, the Crowne Plaza® Hotels & Resorts brand is a dynamic upscale 

hotel brand with more than 400 locations around the world. 

Crowne Plaza puts guests in control of their travel experience so they can be on top of their work 

and at the top of their game 

The Crowne Plaza Sleep Advantage® program is a holistic approach to a better night's sleep that 

includes comfortable, luxurious bedding, guaranteed wake-up calls, Quiet Zone Floors and 

aromatherapy. 

Crowne Plaza Hotels & Resorts offers 24-hour business services and fully-equipped fitness centres, 

ensuring guests can work productively, connect with colleagues, and re-energize in order to perform 

at the top of their game 

Staybridge Suites® 

Part of the IHG global portfolio, The Staybridge Suites brand continues to grow rapidly with over 230 

hotels open across the Americas, Europe and the Middle East. 

Staybridge Suites is an extended stay brand offering a warm, social and home-like environment with 

the modern comforts of home. 

To help foster a sense of community among guests and hotel team members, the brand hosts an 

evening reception, The Social, three times a week, providing complimentary food and drink. 

Ideal for business and leisure travellers who are spending an extended time away from home for 

business, relocation or on holiday. 
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