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Senior appointments revealed at Manchester’s dual-branded Crowne Plaza and Staybridge Suites 

Experienced hoteliers Andrea Baron and Samantha Byrne have joined the first dual-branded hotel 

under one roof in the north of England.  

Boasting 328-rooms the dual-branded Crowne Plaza and Staybridge Suites - known as a ‘double 

pack’ concept - will open to the public early next year.  

Andrea has become Sales Manager of the first Staybridge Suites to open in Manchester – after 

joining from The Lowry Hotel.  

And Samantha has landed the Crowne Plaza Sales Manager role after leaving the Holiday Inn near 

Piccadilly train station.  

The 19-storey building sits on Manchester’s bustling Oxford Road Corridor - with Crowne Plaza 

guests set to occupy the first 11-storeys and longer term Staybridge customers the upper eight 

floors.  

Andrew Fletcher, General Manager of the dual-branded hotel, described Andrea and Samantha as 

crucial hires.  

“Samantha was heavily involved in the opening of Holiday Inn and has worked at The Malmaison, 

Hilton Manchester Deansgate and the National Football Museum, while Andrea boasts experience in 

serviced apartments too, having been part of the SACO Piccadilly ApartHotel team,” said Andrew.  

“We feel they are the perfect fit for each brand and are delighted that they have come on board 

during what is a truly exciting period as we continue to near our opening date.” 

The dual-branded double pack concept isn’t something that has been offered to people staying in 

Manchester before.  

While the Crowne Plaza will contain 212-rooms, a 120-cover upscale restaurant, seven meeting 

rooms catering for over 200 delegates and a gym. Staybridge will have 116-rooms directly above it 

and offer a warm, social and home-like environment through a mix of studio and one-bedroom 

suites. 

The dual-branded hotel is located on The Oxford Road Corridor, an innovation district running south 

from Manchester city centre that is home to 70,000 students and a workforce of 60,000 people.  

It sits opposite The Royal Northern College of Music hotel and forms part of the University of 

Manchester’s Campus Masterplan, which includes the wider redevelopment of Alliance Manchester 

Business School.  

Both brands are part of the IHG portfolio.  

Staybridge Suites Sales Manager Andrea said: “The double pack concept is truly unique to 

Manchester and I’m already enjoying being part of a growing team. 



   
 
“I have worked in sales for 16 years, have both hotel and extended stay experience which is quite 

unusual and have previously worked with my now Director of Sales and Marketing Melanie 

Thompson.” 

She added: “There is so much opportunity to do new business on The Oxford Road Corridor and I 

believe we can carve a niche for ourselves and capitalise on the growth of the city and the Corridor.” 

Samantha, Sales Manager Crowne Plaza, said: “Having opened the Holiday Inn in Manchester city 

centre not too long ago, another brand that is part of the IHG portfolio, I know just how brilliant it is 

to be heavily involved at this stage of the process.  

“Crowne Plaza is my primary focus, but I’m also excited to work alongside Andrea and learn about 

the extended stay offering, market and industry. 

“The next few months are going to be hard work but also enjoyable, ahead of opening early next 

year.” 
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About the client 

Crowne Plaza® Hotels and Resorts 

Part of the IHG global portfolio, the Crowne Plaza® Hotels & Resorts brand is a dynamic upscale 

hotel brand with more than 400 locations around the world. 

Crowne Plaza puts guests in control of their travel experience so they can be on top of their work 

and at the top of their game 

The Crowne Plaza Sleep Advantage® program is a holistic approach to a better night's sleep that 

includes comfortable, luxurious bedding, guaranteed wake-up calls, Quiet Zone Floors and 

aromatherapy. 

Crowne Plaza Hotels & Resorts offers 24-hour business services and fully-equipped fitness centres, 

ensuring guests can work productively, connect with colleagues, and re-energize in order to perform 

at the top of their game 

Staybridge Suites® 

Part of the IHG global portfolio, The Staybridge Suites brand continues to grow rapidly with over 230 

hotels open across the Americas, Europe and the Middle East. 

Staybridge Suites is an extended stay brand offering a warm, social and home-like environment with 

the modern comforts of home. 

To help foster a sense of community among guests and hotel team members, the brand hosts an 

evening reception, The Social, three times a week, providing complimentary food and drink. 
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Ideal for business and leisure travellers who are spending an extended time away from home for 

business, relocation or on holiday. 

 


