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S
erviced 

apartments 

have long  

been used by 

businesses 

whose employees are on the 

road for more than five days or 

so, the threshold beyond which 

anyone in a hotel room might 

require the freedom, flexibility 

and space that a serviced 

apartment delivers. 

But with the increasing 

number of aparthotels now 

entering the market, the profile 

of guests making use of 

serviced apartments is subtly 

changing. 

“All the barriers that used to 

hinder our progress in transient 

travel go away with branded, 

purpose-built aparthotels with  

a 24/7 concierge,” says Ben 

Harper, Sales Director for SACO. 

“They offer the best of hotel 

living with the security and 

familiarity of a hotel experience 

but when guests walk upstairs, 

they get their own apartment.” 

Aparthotels also cater well to 

requirements of travellers who 

need accommodation for longer 

periods and for groups.

All this adds up to good duty 

of care: travellers are safe, 

secure and have a relaxed 

environment to return to after  

a day’s work while rates are 

generally lower than hotels in 

comparable areas. 

“Serviced apartments often 

offer significant savings on hotel 

accommodation, particularly 

when viewed with the additional 

costs of food and beverage 

allowances and ancillary 

expenditure such as hotel wifi 

and parking,” says Senior Key 

Account Manager for Citybase 

Apartments, Chris Lyon. “The 

savings that can be achieved are 

greater with an increased length 

of stay (14-28 nights plus) with 

reductions that are not usually 

available in an equivalent hotel. 

“And once corporate rates 

have been negotiated, guests 

enjoy continuous flat rates, 

whereas hotel tariffs will 

fluctuate over busy periods”.

Also, serviced apartment 

accommodation is generally 

equipped and finished to a 

higher standard than that of  

an equivalent hotel. 

The flip side
There are, however downsides.  

It is not always clear what is 

included in the rate and that 

varies significantly according to 

supplier. And self-check-in, meet 

Growth and evolution
Both supply and demand for serviced apartments is on 
the rise but the burgeoning sector nevertheless faces a 
series of challenges

“Serviced 
apartments often 
offer significant 
savings on hotel 
accommodation”
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and greet or key collection are 

more labour-intensive for 

customers than a manned 

reception and are less reliable. 

In addition, “There are 

challenges in distribution and 

visibility of serviced apartments 

via online booking channels, 

with 30% to 40% of serviced 

apartments still not easily 

available online,” says Lyon.  

“And cancellation policies often 

differ as you go from supplier to 

supplier,” he adds.

Industry organisation ASAP, 

the Association of Serviced 

Apartment Providers, aims to 

promote the sector to potential 

and existing consumers, 

operators and agents, travellers 

and anyone who has an interest 

in the sector. Its improved 

website, launched in May 2016, 

plays an important part in that, 

as does ASAP’s information 

portal, The Hub. 

The association is taking 

action regarding government 

proposals to change how 

business rates are evaluated, 

which in some cases, will cause 

rates to increase by 80%.  

And it is supporting the BHA’s 

lobbying programme and its 

Legal Think Tank Strategic 

Group is working with Ian 

Charman of Turner Morum and 

will be submitting a written 

objection to the Valuations 

Office on behalf of members. 

It is urging its members to do 

the same. “Such rate rises could 

put people out of business,” 

says ASAP’s Chief Executive, 

James Foice. 

Supply and demand
Meanwhile, the market continues 

to grow, which is reflected in 

lower occupancy. “With more 

supply coming in and a relatively 

cautious corporate market, there 

is definitely a level of anxiety,” 

says SACO’s Ben Harper. 

“However, this presents us with 

an opportunity because we are 

a value proposition and serviced 

apartments tend to do quite 

well in tricky economic 

situations,” he adds.

“In the next 12 months, we  

will see strong regional growth, 

with hotels and serviced 

apartments increasing by 

around 10% in Manchester and 

7% in Birmingham, Bristol, 

Edinburgh and Belfast, as more 

organisations focus their 

activities on markets outside 

London,” he says, suggesting 

demand will match supply. 

Overall, according to Chief 

Executive of The Apartment 

Service, Charles McCrow, 

writing in the Global Serviced 

Apartments Industry Report 

(GSAIR) 2016/17, “Serviced 

apartments continue to be 

adopted into corporate travel 

and mobility programmes, 

although our research shows 

that while usage of apartments 

by existing clients is still 

growing, the rate of adoption 

could be slowing down.” 

At the time of the 2015/16 

report, 74% of corporates were 

using serviced apartments for 

business travel but 18 months 

later, that figure had fallen by 

around 9%. Figures are also 

down by 2.2% for project 

workers and relocation (7.25%). 

In addition, just 47.4% of 

companies report that their 

usage for business travel is 

increasing. McCrow concludes 

that interest is not waning but 

that mature corporate 

accommodation programmes 

routinely include serviced 

apartments and the sector is 

now more secure in its niche. 

Corporate uptake
Travel management company 

Redfern says its clients spent 

25% more on serviced 

apartments between January 

and September 2016 than the 

“There are 
challenges in 
distribution 

and visibility 
of serviced 

apartments via 
online booking 

channels”

Pictured above: Roomspace Reigate;

Right, from top: Leman Locke 

by SACO; Staycity Heathrow; 

BridgeStreet
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same period the previous year, 

and that room nights booked 

over the same period have risen 

by 33%. 

“Temporary relocation of 

employees is becoming 

increasingly common practice 

and we’re seeing longer stays 

and increased spend in the 

serviced apartment sector,” says 

Redfern’s Business Development 

Director, Kate Wimpeney. 

“There has been a step-change 

in the sector, with big name 

hotel brands exploring ways to 

enter this growing market. 

The whole uplift is driving 

savings for our customers which 

is excellent news.” 

Service expectations
Not surprisingly, as awareness of 

serviced apartments has grown, 

levels of expectation among 

corporate buyers, travellers and 

TMCs also increase. Free wifi 

access is the number one 

requirement (83.08). Although 

much is made of the 24/7 

reception in aparthotels, it was 

ranked only seventh (21.2%). 

Obstacles to greater corporate 

use remain unchanged, with 

restricted supply in required 

locations the number one 

problem for 65.4% of 

respondents, although that is 

down 7% against 2015/16. 

Others barriers are a lack of  

a clear procurement process, 

including tortuous booking 

methods; inconsistent product 

quality, services and amenities; 

and lack of recognised brands. 

Nonetheless, PwC predicts 

that by 2020 there will be a 50% 

increase in overseas assignments 

undertaken, which augurs well 

for the sector, as does the 

continued rise in spending on 

business travel. The Global 

Business Travel Association 

estimates $1.25trillion was spent 

on corporate travel worldwide 

in 2015, up 6.5% on 2014. 

Maturing market
Serviced apartment supply is 

growing in line with demand. 

Since 2008, the year of the first 

GSAIR, inventory has more than 

doubled to 826,759 units 

worldwide, which represents a 

hike of 10.5% in the past 18 

months alone. 

Paradoxically, this is despite 

the fact that operators are 

having trouble obtaining finance 

and finding suitable real estate,  

“although the former is 

gradually being alleviated by 

growing interest amongst 

institutional funds in the sector,” 

states Charles McCrow. 

This interest says it all: it is a 

sign of a maturing market. 

McCrow adds: “We’ve been 

tracking the growth of the 

sector since our first GSAIR in 

2008. Back then, we estimated 

there were 401,997 apartments 

in 6,722 locations. During the 

intervening eight-year period 

supply has more than doubled. 

Without exception, supply has 

increased in every region 

year-on-year.” ↸

Pictured below: Skyline Carlow House;

Right, centre: Premier Suites Plus;

Right, bottom: Marlin Apartments

SACO 
Serviced 

Apartments
classic serviced apartments

for the independently
minded traveller

a lifestyle aparthotel
concept designed for
the modern traveller

And now SACO can do it all, from our serviced apartments that 
you already know and love for longer stays, to our  brand new 
Aparthotels The Cannon and Leman Locke for those guests 
looking for something more.

At SACO we know that some business travellers prefer a 
traditional serviced apartment, especially for a longer stay, but 
we also know that sometimes travellers want something more 
than just a hotel room when they are away for a night or two.

All sorts of apartments
for all sorts of people

 

apartments in
all major markets,

globally

Global
Supply
Chain 

What
we do SACO 

Aparthotels

your place in the city
for a night, a month

or a year

tailor-made client
communities

Bespoke
Corporate
Housing

Stay outside the 
status quo.

Stay outside the 

The Cannon
46 Cannon St, London EC4N 6JJ

Your urban retreat
in the heart of The City

033 0202 0505
sacoapartments.com
info@sacoapartments.com
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