
 
 
 
 

COMMISSION SURVEYS ON ONLINE PLATFORMS 
 

Today the European Commission published the results of two Eurobarometer surveys on the use of online 
platforms by consumers and SMEs. Such platforms include online marketplaces, search engines, payment systems, 
social media, and video and content-sharing sites. 

The Special Eurobarometer 447 addressed at citizens ("online platforms") showed that: 

 Nearly 9 in 10 Internet users use search engines websites at least once a week. 

 6 in 10 Internet users use an online social network (e.g. to share pictures, videos, movies) at least once a 
week. 

 Most Internet users also use online market places at least occasionally, although their use is less frequent 
compared to search engines and social networks: just 30% use them at least once a week. 

 Attitudes to search engines are generally positive: at least 7 in 10 respondents usually find what they are 
looking for when searching online (71%). 

 More than half (53%) can clearly distinguish between sponsored and non-sponsored results. 

 Almost to 6 in 10 respondents expect online platforms to present search results in an order that corresponds 
best to what interests them. 

 45% of respondents agree the order in which search results are displayed by online platforms has an effect 
on their behaviour as consumers – just over one quarter disagree. 

 Opinion is divided about the reliability of review rankings or online rating systems: 43% think they are 
reliable while 33% think them unreliable. 

 Over half of all respondents (55%) agree online platforms should be regulated by public authorities to limit 
the extent to which they display different search results to users based on the data collected about them. 

The Flash Eurobarometer 439 addressed at SMEs ("information asymmetry and bargaining power related to 
the use of online platforms by SMEs") showed that: 

 Almost 4 in 10 companies sell their products and/or services on the Internet (37%); however, a majority of 
companies never do so (62%). 

 Almost 9 in 10 companies selling on the Internet use their commercial website to sell products and/or 
services on the Internet (88%), while 82% rely on search engines to do this. 

 Less than half of all companies use online marketplaces to sell their products and services (42%). 

 At least 6 in 10 companies using online marketplaces agree that the information about the behaviour and 
preferences of their customers they receive through online marketplaces is useful for the development or 
improvement of their products or services (64%). 

 At least half of these companies usually get the data they need about their customers from online 
marketplaces (53%). 

 2/3 of the companies that sell online agree that their position in search results has a significant impact on 
their sales (66%). In fact, nearly 6 in 10 companies use search engine optimization techniques to appear 
higher in search results (56%). 

 More than half of all companies selling online agree that they can report false reviews about their company 
and have them removed (53%). However, more than half agree that, in general, user reviews are genuine 
(53%). 

 More than half say their company’s reviews on online platforms have a significant impact on their sales 
(52%). 
 

Next steps:  

 The preliminary results of these surveys contributed to the Commission's comprehensive assessment of 
online platforms and its approach to these key online players that were presented on 25 May (press release). 
The Commission concluded that a 'one-size-fits-all' approach was not appropriate for consumers and 
businesses to benefit from the opportunities of the very diverse types of online platforms. The Commission 
will look at each area where it can act to address any specific problems in a future-proof way for all market 
players. 
 

For more information: Viktorija Ramasauskaite, Policy Affairs Advisor of EHHA, info@viramoconsulting.com, mob. +32 470 80 59 
82. 
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http://ec.europa.eu/information_society/newsroom/image/document/2016-24/special_eurobarometer_447_-_report_on_online_platforms_16136.pdf
http://ec.europa.eu/information_society/newsroom/image/document/2016-24/flash_eurobarometer_439_-_report_on_the_use_of_online_marketplaces_and_search_engines_by_smes_16137.pdf
https://ec.europa.eu/digital-single-market/news-redirect/31569
http://europa.eu/rapid/press-release_IP-16-1873_en.htm

